
Our White Sp ace  subscript ion service  provides cl ients 

with unique ins ights  and  proprietary data  on professional 

services  thought  leadersh ip .  As a  market ing leader or 

thought  leadersh ip  practitioner, White Sp ace  wil l  he lp  you:

What is White Space?

UK +44 (0) 20  3743 3934

sourceglobalresearch.com

Want to find out more? Get in touch to discuss 
how White Space could help your firm.
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Accenture

Differentiation
Accenture’s  formu la  and temp lated approach 

means that the open ing va lue proposition

i s typ ica l ly clear,  succinct, and audience 

focused. For example, the Strategy at the Pace 

of Technology: Reinventing Business Strategy 

to Harness Acceleration report addresses the 

aud ience stra i gh t  away,  asking the reader 

quest ions about thei r own organisation,  

creat ing  l i nks between  the key messages  and 

their own circumstances. However, this could 

be improved by out l ining  the aud ience directly, 

speci fying  sen iority or function.

Resilience
When Accenture gets it right, the evidence 

and data behind reports is excellent, with 

mu l t idimensional and innovative approaches 

to  data co l lect ion and analysi s . What really 

sets Accenture apart in  th i s d imension is 

the consi stency in  framing methodologies

upfront with more detail at the end, something 

other f i rms have fa i l ed  to  do .  The actual  data 

co l lected i s the on ly i ssue wi th  Accenture’s 

resilience, with many reports relying on previous 

research. Fresh new data with creative analysis 

would easily keep Accenture at the top of the 

pack for this dimension.

Top scoring report 

and why

What next for Accenture?
Accenture consi stently  scores close to  the top  o f the Quality 

Rat ings research  samp le,  and th i s i s  no  surpri se, with 

reports feel ing  consi stent  and connected. To keep  producing 

to  a h i gh  standard ,  Accenture can  expand i ts research  and 

analysi s  wi th in reports and cont inue to  make them reader 

focused  a l l  the way through to  the concluding  sections.

Scoring distribution

Th i s  time

L a s t  time

Score 13.40

Strategy at the Pace of Technology: 

Reinventing Business Strategy to 

Harness Technology Acceleration

This is the top scoring report 

from all firms in this Quality 

Ratings Report and really hits the
mark across all four dimensions,

but parti cul arl y  di f ferenti ation  and resilience.  Thi s piece shows 

how a report  covering a well-di scussed  topic can  take a unique 

angle,  wh i le  main ta ining  a reader-focused  feel  from the start.

We were part i cu larly impressed wi th  the extensive research  and 

analysi s  undertaken , and how the methodology and samp l ing  was 

described transparent ly  and authentically.

T h i s  t i me   L a s t  time Change

2.82 2.67 0.15

Appeal
Land ing pages are typ ica l ly sharp  and elegant 

in  execut ion wi th  engaging and  interactive 

components, and  th i s style i s maintained 

throughout the entire report, the Top 10 

Banking Trends for 2023 report being a prime 

examp le. But what  struck us most was the 

ded icat ion to  cl ari ty from the au thors, pitching 

materi a l s  at  a sen ior execut i ve audience, 

making i t  easy to  grasp  and understand, with 

no j argon  and no  overly academic feel .  That 

said, some reports felt thin and could benefit 

from more o f the excel lent  vo ice o f the market 

and case stud ies  that we see in  other reports.

T h i s  t i me   L a s t  time Change

2.81 2.89 - 0.08

T h i s  t i me   L a s t  time Change

3.05 3.21 - 0.16

Prompting action
Prompting act ion  i s  a d imension Accenture 

has typ ica l ly had  troub le wi th , and th i s year 

we have seen  some o f the same struggles. 

Accenture produces  reports that are punchy 

and, overall, likely to leave the reader with a

sense of urgency. However, on more conceptual 

p ieces,  the use o f an  out l ined  conclusive and 

advisory section would cut through to the 

reader. The Sovereign Cloud Comes of Age 

in Europe: How to Take Back Control of Data 

and Stay Compliant in the Cloud report is an 

examp le o f where a recommendat ion section 

really brings the piece together and leaves the 

reader with a brief action plan going forward.

T h i s  t i me   L a s t  time Change

2.16 2.33 - 0.17

<7.9  8.0–9.9  10.0–11.9  12.0+

40% 40% 20%

7% 71% 21%

Rank Overall average score
Down 1 Down from 11.10

2 10.84
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Introduction Q u a l i t y rankings 

for 2023

T h i s ye a r ’ s  a v e r a g e  s co re  o f  1 0 . 00 i s  a n  a l l - t i me  h i g h ,  wh i ch  i s  a  t e s t a men t  t o  t h e  p o s i t i v e  a d v a n cemen t s  i n  co n t en t  q u a l i t y b y  ma n y  f i rms  we  h a ve  re v i ewed.  Strong 

players like Accenture, IBM, EY, and McKinsey all jostle for the top few spots, with scores high across all dimensions and close margins between them all pushing 

t h e  o ve ra l l  a v e r a g e  s co re  u p .  A s  h a s  b een  t h e  c a s e  i n  p re v i ous  y e a r s ,  t h e  m i dd le  t o  l o we r e n d o f  t h e  p a ck  i s  e q u a l l y t i g h t ,  b u t  t h e  l o we s t  s co re  h a s  r i s e n  t o  the 

h i g he s t  i t ’ s  e ve r  b een ,  s u g g e s t i ng  t h a t  t h o s e  a t  t h e  l o we r  e n d  a re  co n t inua l ly  wo rk i ng  t o  u p  t h e i r  g a me .  W h a t  i s  i n t e re st ing ,  t h o u g h , i s  t h a t  t h e  h i g h e s t  s co re s  given 

a c ro s s  a l l  d i mens ions—with  t h e  e x cep t ion o f  a p p e a l—ha ve  d e c re a s ed ,  s u g g e s t i ng  t h a t  t h e re  a re  f ewe r  t ru l y  s t a n d -out p i e ce s  t h i s  year.
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Trends over time

Is the quality gap closing?

Fi gure 6

T h o u g h t  l e a d e r s h i p  q u a l i t y  s c o r e s  f r o m  2 0 1 1 t o  2023
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June 2024

White Spac e

Which firms’ thought 
leadership rate 
highest for quality?

Quality Ratings of 
Thought Leadership 
for 2023

Key features:

Gain ins ight into 

the  la test  pract ices 

from the leading 

players

Understand 

how your firm 

per forms in our 

industry - leading 

benchmark  report

Find out who 

c l ients  go to for 

thought  leadership 

and  why

Be part  of  the 

discuss ion  with 

l ike-minded 

profess ionals  and 

practitioners

Have some of your 

key publ icat ions 

reviewed and  rated 

by the  Source team 

us ing  our proprietary 

methodology

The subscription includes  four reports 

publ ished quarterly; the Quality Ratings 

Report—our industry- lead ing benchmarking 

report which rates, ranks and ana lyses  the 

outputs from the major publishers of thought 

leadership;  the Client Perceptions of Thought 

Leadership report which ana lyses  the views 

and preferences of 4 ,000 buyers of consulting 

services;  the Innovation report exploring 

industry best  practices and the latest  trends 

in professional  services thought leadership; 

and last ly  the Hot Topic report which 

d iscusses  the burning issue fac ing  content 

strategists and creators in the year to come.



Programme schedule for 2025

2025 Reports More Insights

January

Quality Rat ings  Report (QRR)

Featured thought leadership

February Featured thought leadership

March
Featured thought leadership 

Quarterly webinar  series

April

Client Perceptions of Thought Leadership

Featured thought leadership

May Featured thought leadership

June
Featured thought leadership 

Quarterly webinar  series

July

Thought Leadership  Innovation

Featured thought leadership

August Featured thought leadership

September
Featured thought leadership 

Quarterly webinar  series

October

Hot Topic Report

Featured thought leadership

November Featured thought leadership

December
Featured thought leadership 

Quarterly webinar  series

Quality Ratings Report (QRR)

Continuation of  our industry- lead ing  report 

rating thought leadership  from the top 

profess ional  serv ices  f irms. Presentation 

for each  subscr ib ing  firm.

Client Perceptions of Thought Leadership

Annual report based  on the  v iews of  4 ,000 

buyers of  profess ional  serv ices  on the 

thought  leadership  from the major f irms. 

Presentat ion for each  subscr ib ing firm.

Thought Leadership Innovation

Report on lead ing -edge  pract ice in 

thought  leadership  across dif ferent 

formats  and  channels .

Hot Topic Report

Briefing paper  on a  key emerging issue  in 

thought  leadership.

Quarterly webinar series

Online events  d iscuss ing  Source research 

reports and  featured thought  leadership 

from the market,  and  profil ing the  work of 

lead ing  industry practitioners.

Featured thought leadership

Monthly review of examples  of  h i gh -qual ity 

thought  leadership  from the  market.

Thought leadership reviews

Subscr ibers  will have  f ive reviews of  key 

p ieces  of  thought leadership ,  either pre- 

or pos t -publ icat ion. Source reviewers will 

u se  the  s ame  methodology a s  u sed  in the

QRR process.

UK +44 (0) 20  3743 3934

sourceglobalresearch.com
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